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I. Reflecting on the news 
Industry + academy
relationship



Many schools founded by 
newspaper associations/executives



Many schools and programs funded by 
news foundations/executives



Plenty of tension as well as cooperation 
between the industry and academy



II. The present: 
End of an era







Consequences are unfolding in real time









III. The future:
A shift in the balance of 
power and responsibility



Journalism program assets

• Institutional stability and longevity

• Community reputation and respect 

• Up to date multimedia equipment 

• Space! Classrooms, studios and labs

• Knowledge of how to use social media, podcasting, videos, web, data, 
engagement

• Bilingual assets

• Student labor/innovation/enthusiasm

• Faculty with knowledge about management, business, production, content



Possible roles for j-programs
• Convener
• Facilitator
• Consultant
• Producer
• Content provider
• Collaborator
• Labor source
• Trainer/professional development
• Fundraiser  
• Owner/Operator



At the Reynolds School







Many schools are addressing the local 
news crisis in a variety of ways


